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1. Summarize the Coca-Cola case expanding upon consumers’ perspective on soda consumption. Three (3) dilemmas are presented within the case. Discuss one of the dilemmas providing full detail.
The soft drink company sales in the united states have started sinking both in terms of figures. The main challenge that has been bringing this drop in values is the change of attitudes of the customers towards diet and sugar-sweetened drinks. The significant progress of customers moving to healthy lifestyles by avoiding sweetened beverages is a significant blow to the coca-cola industry. The main question that has been revolving around the safety of these drinks is the artificial sweeteners used instead of the natural ones ., (Solomon, Stuart,  & Elnora, 2017. The presence of these artificial sweeteners that the customers do not trust is a significant issue since customers now have no option but to turn to water due to lack of trust.
Despite these trust issues raised by the customers, it is vital to note that health and wellness were some of the founding pillars of the beverage industry. These drinks were first developed from a necessary procedure of combined carbonated water with flavored by Dr. John Pemberton, whose aim was to cure his addiction to morphine. The developer, Dr. John Pemberton, started marketing his product, alleging that it could cure headaches and even calm nerves ., (Solomon, Stuart,  & Elnora, 2017. It, therefore, raises the question as to the reason for the paradigm shift since now it is known to cause obesity. This reason has pushed champions against obesity to push for soda taxes. Due to this reason, coca-cola even said that obesity concerns are making people avoid drinks.
This case presented herein shows various dilemmas with which the coca-cola company has. One of the dilemmas is an ethical dilemma, the other one is the marketing dilemma, and the final one is the dilemma on profits and earning. In the moral dilemma, they would indeed like to continue making high sales; however, whatever they are making is significantly causing obesity to the customers. This aspect is a real dilemma since, in as much as you want to make high sales, it is vital to be aware of the plight of the customers also. It is unethical to make profits on something that is causing problems to the consumers unless they know.   
2. A concept discussed in the READ and ATTEND is the triple-bottom-line orientation. What are the three components of this orientation? How can Coca-Cola maximize growth through each element, given the decline in soda consumption? 
In as much as making profits is essential for a business, there are other things that a business should also try and achieve. This reason is why most companies have resulted in the triple-bottom-line orientation. In this orientation, three components act as a guide towards ensuring that a business is still relevant to the community. All these components must be very applicable in a company like coca-cola. It is, therefore, a tool that the management of the beverage company can use to ensure that it is still useful to the community in which it operates. 
The first orientation is the financial bottom line. In this orientation, profits to shareholders are prioritized. In other words, the business has to be economically valuable even after deducting all the expenses in the long term Michael, R., (Solomon, Stuart,  & Elnora, 2017). For example, the coca-cola company can use this orientation by applying strict strategic measures to increase profits for the shareholders. 
The next orientation is the social bottom line. According to this orientation, the company has to ensure that it directly benefits the nearby community, the community within which the company operates. For example, the coca-cola company can use this orientation by creating a foundation to assist the local community with any problem they might be having. Also, the employees of the company to be fully engaged by taking part in matters that benefit the local community. These can be through charity walks, cleaning of the nearby town, among others.
 Finally, we have the environmental bottom line. In this bottom-line component, the company has to embark on business practices that are sustainable to ensure minimal environmental damage. Also, under this orientation, a company can decide to improve the environment for the better so that not just the local community can benefit but also the stakeholders of the company (Frow & Payne, 2011). For example, the coca-cola company can use this orientation by using biodegradable packaging options. Through this, the company will be using sustainable environmental practices, which is part of the third component of the ecological bottom line. 
3. If you were a Marketing Manager for Coca-Cola and were assigned a project to increase market share by focusing on the value proposition and value from society’s perspective, what recommendations would you provide? Include at least three (3) recommendations and expand upon each recommendation.
The first step towards increasing the market share is coming up with marketing strategies like advertisements and others that highlight those products with zero calories and sugar. It is vital to note that one of the major concerns of the society is that coca-cola products have high sugar levels and high calories. As a result, they lead to obesity, as reported by many of its users. Therefore, with the introduction of the zero sugar and zero-calorie coke, the customers must be made aware. The best way to make them aware is through rigorous adverts to sensitize them on the availability of these products. This strategy will bring back those customers who had left due to the concerns about high sugar and calories in the coca-cola products.
Additionally, in my marketing strategy, I would make it categorically clear about our eco-friendly environmental practices. Many concerns from the customers arise concerning our ecological practices. However, since the company has implemented various environmentally friendly practices like the eco-friendly bottles, the adverts will distinctively highlight these. Through this step, customers’ concerns about bad environmental practices will have been answered. This step is essential in creating customer loyalty. 
Also, the details about the Coca Cola Foundation will be featured in the marketing campaigns and adverts. The Coca Cola Foundation is one of the social bottom line strategies that solve some of the community's problems. Due to this fact, I would tailor all my campaigns and adverts to inform the customers how the company has been part of the solution to the community's problems. This step will be to enhance loyalty and also to make the impression that Coca Cola company is committed to being of value to society and not just to make profits only. Through this step, I will be enhancing the market share of the Coca Cola company. 
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